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Abstract

The purpose of the study was to determine the relationship between internet usage purposes and social media
addiction levels of university students. The research is of the relational screening type and its sample consisted of
439 students from a public university. Data collected through “Purpose of Internet Use Scale(PIUS) and Social
Media Addiction Scale - Adult Form(SMAS-AF). According to findings, social media addiction level of one-fourth
of the participants were above average. Spending a long time on the internet and social media, social media
addiction, gender, academic success are variables that affect internet usage purposes. The ones that use social
media excessively, students with low academic success use the internet for a psychological needs, entertainment
and socialization purposes. There is a positive significant relationship between psychological needs and
socialization dimensions of internet usage purposes and social media addiction. It is concluded that social media
addiction increases among the students that use the internet for psychological needs and socialization purposes.
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Bu arastirmanin amact iiniversite 6grencilerinin internet kullanim amaglart ve sosyal medya bagimliligi iliskisini
incelemektir. Arastirma, iligkisel tarama tiiriindedir. Arastirmanin orneklemi kamu iiniversitesinden 439
ogrenciden olusmaktadir. Veriler, Internet kullamim Amaclar: Olgegi (IKAO) ve Sosyal Medya Bagimlilik Olgegi-
Yetiskin Formu (SMBO-YF) araciligiyla toplanmistir. Bulgulara gore, katilimcilarin dortte birinin sosyal medya
bagimhilik diizeyi ortalamammn iistiindedir. Internet ve sosyal medyada uzun siire gegirmek, sosyal medya
bagimhgi, cinsiyet ve akademik basari internet kullamim amaglarint etkileyen degiskenlerdir. Sosyal medya
kullanim siiresi yiiksek olan ve akademik basarisi diisiik 6grencilerin, interneti eglence, sosyallesme ve psikolojik
ihtivaglarint giderme amacl kullanimi yiiksektir. Internet kullanim amaclarimin psikolojik ihtivaclar ve
sosyallesme boyutlar ile sosyal medya bagimlihgr arasinda pozitif, anlamh bir iliski vardur. Interneti psikolojik
ihtiyaglarint giderme ve sosyallesme amactyla kullananlarin, sosyal medya bagimliliklarinin da arttigi sonucuna
ulasilmistir.

Anahtar Sézciikler : Bagimlilik, Sosyal Medya Bagimliligi, Ergen, Egitim, Iyi Olma Hali
Introduction

As the technology and internet take their place as a vital part of the world, technological addictions
among the users are increasing. In the study where 80 reports from 31 countries were examined, it was
found that 6% of the participants were internet addicts, highest addiction was seen in the Middle East
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(10.9%), and the least addiction was seen in northern and western European countries (2.6%) (Cheng
and Li, 2014). Addiction is a recurring situation with activities that are difficult to resist, although it has
harmful consequences for psychological, cognitive or social health (Sar and Isiklar, 2012). The inability
to resist the impulse and motive to perform an action that harms a person or others is overindulgence in
an object or behavior (Grant et al. 2010, cited in Sentiirk, 2017; Sahin and Yagci, 2017). Addictions are
classified in two categories as substance and behavioral addictions. Technology addictions belong to the
behavioral addictions category (Biiyiikgebiz Koca and Tunca, 2019; van Deursen, Bolle, Hegner and
Kommers, 2015). Technology addictions are based on human-machine interaction within the scope of
behavioral addictions. Addictions can be in the passive form such as watching television or in the active
form such as computer games (Arisoy, 2009). Technology addictions are exhibited in different types. In
the literature, numerous types of addictions are expressed such as the internet, social media, smartphone
(addictive smartphone behavior), online games, shopping addictions developing due to excessive or
pathological usage of technology other than its purpose (van Deursen, Bolle, Hegner and Kommers,
2015).

Social media consists of online platforms that give opportunities to the individuals to present
themselves, communicate, share the created content (Tutgun Unal, 2015). They can be classified as
social networks (Facebook, etc.), professional networks (LinkedlIn, etc.), video share (YouTube, etc.)
and knowledge-blogging (Personal blogs, etc.) and microblogging (Twitter, etc.) (Balakrishnan and
Griffiths, 2017). The most popular platforms are Facebook, Instagram and WhatsApp (Sebbar, 2019).
According to the digital world research, there are 4 billion 66 thousand internet (60%) users, and 4
billion 14 thousand social media (53%) users around the world. The most visited sites around
the world are Google, YouTube and Facebook. Turkey ranks 5th in the world in playing video
games (Global Statshot Report, Digital 2020).

Young people use information technologies and the internet extensively and widely. In America, 90%
of the youth aged between 13 and 29 years use social media in different forms (Allison Optican
and Cavazos-Rehg, 2019). According to the Usage Research of Household Information Technology
(IT), there are 73 million internet subscribers in Turkey; the rate of internet users is 79%, and
this rate increases to 93% among younger people aged between 16 and 24 years (Turkish
Statistical Institute [TSI], 2018, 2020). 80.9% of the users use the internet mostly for creating profile
on the social media, sending text message and sharing content such as photographs, etc (TSI, 2015).
"Applications such as Facebook, Twitter and Instagram enable people to interact with each other,
express and share their opinions, thoughts, photographs and videos." (Demirci, 2019). However, it
also has the potential of causing addiction in case of excessive, extensive and unhealthy usage
(Griffiths and Kuss, 2017). According to Prasad, Sanjay, Kumar and Babu (2013) there are 350
million social media addicts, and one out of every ten young people are refused in their job
applications due to their social media profile. The findings about social media addiction in young
people prove the necessity of addressing the issue from multiple aspects.

Social Media Addiction

Social networking addiction (SNA) is a potential disorder that arises in the technology addiction
spectrum. Searching for social network usage is a maladaptive addiction to social networks in which
typical behavioral addiction symptoms such as withdrawal, attention, tolerance, mood changes,
conflict and repetition are exhibited (Turel, He, Brevers and Bechara, 2018). "It is the case of
overindulgence in social media, the desire of constantly being online, being driven with an
uncontrollable motivation and this situation negatively affecting other important life
areas." (Andreassen and Pallesen, 2014, cited in Sahin and Yagci 2017). Social networking addictions
belong to behavioral addictions category; addiction structure is formed by the combination of
physiological, psychological and social factors (Kuss and Griffiths, 2011). "Social media addiction is
a psychological problem that develops with cognitive, affective and behavioral processes and causes
problems such as preoccupation, mood regulation, repetition and conflict in many areas of daily life
such as private, business/academic and social area.” (Tutgun Unal, 2015). While it was initially
examined as overuse of a single social network such as Facebook, Twitter, and YouTube, and being
busy on smartphones for a long time, the studies conducted also revealed its relationship with
concepts such as fear of missing out on social media (Fear
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of Missing Out-FOMO), and fear of being deprived of mobile phones (homophobia) (Balakrishnan and
Griftiths, 2017; Sentiirk, 2017).

Understanding the components of social media addiction is important because children and teenagers
become addicted and experience negative effects more than adults. “According to the biopsychosocial
perspective, social media addiction shows similar symptoms to substance addiction symptoms. SMA
(Social Media Addiction) is a derivative of internet addiction that occurs specifically on social media”
(Griffiths, 2013, p.4). There are six symptoms when determining addiction. Mood modification refers
to changes in your mood when you use social networks; salience is behavioral, emotional and cognitive
focus; tolerance is the inability to control the increasing usage over time; withdrawal is experiencing
emotional and physical discomfort when social media is limited or cannot be accessed; conflict refers
to interpersonal problems experienced with people in the social environment, job, education life or
conflict-intrapsychic problems are conflicts with oneself due to the inability to self-control the usage;
relapse refers to the rapid return of addicts to excessive social media use after a period of deprivation
(Griffiths, 2005; Kuss and Griffiths, 2011).

In the development of the technological addictions, biological, psychological and social factors are
combined. Regarding psychological needs of addicted individuals, these needs are satisfied with the use
of technology and turn into repetitive and uncontrollable pathological uses. The theoretical approaches
that explain the addiction development process are cognitive behavioral model, social skill model, and
socio-cognitive model. “According to the cognitive behavioral model, the person's inappropriate
cognitions lead to intense use and turn into obsessive use by creating a potential for addiction with the
reinforcement of environmental factors. According to social skill model, “because of the issues
regarding self-expression and life skills, individuals prefer virtual communication rather than face-to-
face communication, abnormally maintaining this communication” (Griffiths, 2013, p. 4-5). According
to socio-cognitive model, addiction occurs through abnormal usage of social networks, anticipation of
reward and the increasing lack of self-control (Griffith, 2013; Sentiirk, 2017). It is claimed that
nomophobia, which is the fear of losing the phone or connection, causes excessive and intense use in
social media usage (Sentiirk, 2017). Therefore, it can be stated that biological factors, psychological and
social needs, social and communication skills lie behind the addiction.

Underlying social media addiction, there are psychological reasons such as the desire of belongingto a
group, being recognized, being loved and respected, being liked, being accepted, self-expression,
personality traits, depression, narcissism, self-esteem problems, loneliness, struggle and avoiding
problems, and the need for obtaining information, getting to know new people, getting social support,
communicating, socializing, and developing social skills (Andreassen, Pallesen and Griffiths, 2016;
Best, Manktelow and Taylor, 2014; Sentiirk, 2017). These needs may cause individuals to use social
media more and more uncontrollably and develop an addiction (Sentiirk, 2017). Research conducted in
Norway revealed that the negative self-representation reflected in narcissistic personality traits and self-
esteem of social media addicts reflects their "need of feeding the ego” (Andreassen, Pallesen and
Griffiths, 2016). Social media addiction harms individuals' psychological and social functions (Wang,
2018). According to a study in which 43 researches were examined, aside from the positive effects of
online technologies, they harm the well-being of young people by causing social isolation, tendency to
harm others, cyberbullying, and increase in depression (Best, Manktelow and Taylor, 2014). A study
conducted with 1,050 university students in Japan found that there is a significant relationship
between social anxiety, depression and social network addiction, and that depression is an
important mediating variable between social anxiety and social network addiction (Tang and Yogo,
2019).

On the other hand, the structure and types of skills that are expected from young people have become
complex. The 21st century learner skills aims for learners to acquire 11 skills in the topics of learning
to renew and learn, digital literacy, career and life skills (Trilling and Fadel, 2009). For example,
digital literacy skill is the ability to gather, analyze and evaluate information in digital technology, and
to create new information and digital expressions with this information and use it in both learning
processes and in performance and communication (Kim, 2019). Young people need more support,
more education and coping skills to prepare for a more complex and technology-driven developing
society (Mathur and Freeman, 2002). These technical skills that are expected from young people carry
the potential of turning into addiction in case of an excessive, extensive usage and misuse. According
to a study conducted with 2760
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13-17 year-old young people, social media and smartphone usage doubled from 2012 to 2018, and
addictive behaviors increased dramatically (Commen Sense Media Survey, 2018, as cited Marvin,
2019). While Facebook usage was 68% in 2012, it decreased to 15% in 2018; Snapchat (41%) and
Instagram (22%) stood out as the most popular applications. According to the same study, 57% of the
teenagers thought that social media prevented them from doing homework or paying attention when
someone is talking to them (Commen Sense Media Survey, 2018, as cited Marvin, 2019).

Technology and social media addiction points out risky psychological, biological and academic
consequences that require measures to be taken in young people. Studies found that social media
addiction leads to psychological deterioration, social isolation, cyberbullying, depression, anxiety
(Arshad, et al., 2018; Best, Manktelow and Taylor, 2014; Demirci, 2019); poor impulse control and
emotion regulation problems (Arshad et al., 2018). Social media addiction in adolescents can be seen as
comorbid disorders such as attention deficit hyperactivity disorder, depression symptoms, and anxiety
symptoms (Cerniglia et al., 2019). According to a study conducted with 18-25 year-old young people,
addiction leads to concentration and cognitive skill problems (Arshad, et al., 2018). Additionally, the
pandemic process has brought along conditions in which children and teenagers stay home and use the
internet as the only way of communicating. These conditions could increase excessive, extensive and
unhealthy usage of the internet and the psychological problems. Recent studies show that percieved
stress is higher in lower age groups (Tiifekci ve Tiirktemiz, 2021).

The aim of this research was to determine the ways and purposes of the internet usage and social media
addiction levels of university students, and to examine the relationship of internet usage purposes and
social media addiction level with various variables (gender, duration, year of study level, parents'
education level, academic achievement) and the relationship between internet usage purposes and SMA.
To this end, following research questions were examined :

1. What are the internet usage properties of university students according to gender, time spent on the
internet, academic achievement, place and time connected to the internet?

2. What is the social media addiction levels of the university students ?

3. Do social media addiction levels significantly differ according to gender, duration, year of study level,
education level of parents and academic achievement levels of university students ?

4. What are the purposes of internet usage of university students ?

5. Do purposes of internet usage of university students significantly differ according to their gender,
duration, year of study level, education level of parents and school success levels ?

6. Is there a significant relationship between social media addiction level and purposes of internet usage
of university students ?

Methodology
Research Model

The study, which aimed to determine the ways of internet usage, purposes and social media addiction
levels of university students and to examine the relationship between internet usage purposes and social
media addiction, has a relational screening design. Quantitative data collection method was used in the
research. Before the start of study ethical approval was obtained from Yozgat Bozok University
Commission of Ethics and the application permission for data collection was obtained from the Yozgat
Provincial Directorate of National Education.

Study Sample

The target population of the study was 17.791 higher education students studying at a public university
in the 2018-2019 academic year. The research was carried out on the sample selected from the
population due to the lack of access to the entire population. In order to determine the sample size, a
chart of theoretical sample sizes for universes of different sizes was used. Accordingly, in the sub-
universe of 17.791 university students, the sample size with 5% confidence interval was determined as
at least 384 students (Balci, 2009). However, due to the problems and possible losses in the
implementation of the scale, the sample was decided to consist of 450 students, and the sample consisted
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of 439 participants. The academic units where the measurement tools would be applied were decided
through random method.

Data Collection Tools

The Purpose of Internet Use Scale (PIUS) (Akar, 2017) and the Social Media Addiction Scale—Adult
Form (SMAS-AF) (Sahin and Yagci, 2017) were used to collect data. Validity and relaibilility
analyses of the mesaurement tools were conducted. PIUS is a five-point Likert-type scale aimed to
determine purpose of internet use in five subdimensions, namely education, entertainment,
psyachological needs, socialization and information access. The total variance explained by the
structure comprising five major factors with the eigenvalue greater than 1 is 53.72%. The Cronbach’s
alpha reliability coefficients of the subdimensions in the scale vary between o = .70 and a = .89.
The Cronbach’salpha reliability coefficient of the entire scale is a = .86. The participants were asked
about their agreement with the internet use purposes provided in the scale subdimensions. The scale
responses ranged between 1 — “T strongly disagree” and 5 —“I strongly agree”. The PIUScomprises
a total of 48 items in three sections entitled Personal Information, Characteristics of Internet Use and
Purposes of Internet Use. SMAS-AF has graded responses on a five-point Likert-type scale and
includes 20 items that can be collected under two factors as virtual tolerance and virtual
communication. The Cronbach’salpha reliability coefficients of the subdimensions in the SMAS-AF
of the virtual tolerance dimension is .92, for virtual communication dimension .91 and for the entire
scale o = .94. The scale, which aims to determine the social media addiction level of participants, is
reliable and has a valid scale. The test-retest reliability coefficients were found as .93 for total
scale; .91 for virtual tolerance subscale and .90 for virtual communication subscale. The scale
responses range between “(1) Absolutely inappropriate”, “(2) Inappropriate”, “(3) Neutral”, “(4)

2% ¢

Appropriate”, “(5) Absolutely appropriate” was used in five-point scale.
Data Analysis

First of all, missing data, outlier, and normality tests were carried out in the data set.
Outlier determinations were made with Box Plot and Z (Standard Score) methods. In the
determination of single-variable outliers, item scores for PIUS and SMAS-AF dimensions were
converted to standard points (z points), and 14 pieces of data outside the z-point range + 2.5 were
excluded from the data set. The skewness and kurtosis coefficients for the total scale and
subdimensions for both scales were found to be in the range of +1.5 values (Tabachnick and Fidell,
2013). As aresult of histogram examination, it was concluded that the distributions were normal.

Participants’ ways and purposes of internet usage, and social media addiction levels were
examined using descriptive statistics such as arithmetic mean, percentage, standard deviation, whether
internet use purposes and social media addiction differed by gender was examined using t-test, and
internet and social media usage time, academic achievement (GPA), parents' education level, and
year of study level were examined by using ANOVA Test. When the difference was found to be
significant, Scheffe and Dunnet C tests were used to determine the source of the difference. In the
evaluation of the mean scores, the following assessment ranges were used: 00 - 1.79
(Absolutely inappropriate), 1.80 — 2.59 (Inappropriate), 2.60 — 3.39 (Neutral), 3.40 — 4.19
(Appropriate), 4.20 — 5.00 (Absolutely appropriate). The Pearson Correlation Test was used to analyze
whether there was a significant relationship between social media addiction and internet usage
purposes.

Research Findings

In this study, in which the ways and purposes of internet usage and the relationship between social
media addiction levels of university students and the SMA were examined, the findings were
presented in accordance with the order of the research questions. Demographic characteristics of the
participants are presented in Table 1.
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Table 1. Demographic Characteristics of The Participants

Variable Characteristic N (%)
Gender. Female 196 54.9
Male 161 45.1
Faculty/College Medicine 61 13.9
Education 113 25.7
Science-Literature 67 15.3
Teology 31 7.1
Archiecur a6 106
Sport Sciences 81 185
Year of study level 1th Grade 113 26.1
2th Grade 104 24.0
3th Grade 51 11.8
4th Grade 165 38.1
Education status of Primary 208 47.4
e Secondary 92 21.0
High school 70 15.9
University 29 6.6
Other 40 9.1
Education status of Primary 142 32.4
father Secondary 92 21.0
High school 115 26.3
University 82 18.7
Other 7 1.6
Achievement level at Failure 7 1.9
university Succeeded 285 77.4
Not succeeded in 1-3 76 20.7

subjects
Academic 1-1.99 16 23.9
achievement 905 59 3.9
(Grade Point Avarage) 5 6-3 78 316
3.1-35 77 31.2
3.6-4 17 6.9

According to Table 1, 55% of the participants were female and 45% were male students, and 40% were
vocational high school graduates. The education level of the mothers of 47% of the participants was
primary school and 9% was illiterate; 32% of the fathers were primary school graduates and 1.6% were
illiterate. The education level of the mothers was lower and the illiteracy rate was higher. Nearly half of
the participants (48%) had academic success between 1.00 and 2.50, while the rate of the group with the
highest grade point average (GPA) was 7%.
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The first sub-objective of the study was to determine the level of internet usage characteristics of the
participants. Results of descriptive statistics are presented in Table 2.

Table 2. Descriptive Statistics of Adolescents’ Internet Use Characteristics

Female Male Total
N (%) N (%) N (%)
Place of Home 14 7.2 29 18.2 52 12.0
access to School-Lab. 3 15 6 3.8 10 2.3
internet
Internet Cafe 3 15 3 1.9 6 14
Mobile Phone 168 86.6 116 73.0 353 81.3
Other 6 3.1 5 3.1 13 3.0
Time School day 7 3.7 6 3.8 14 3.2
fﬁ;?ﬁt%tfndetto Out of school day 50 26.2 28 176 93 215
Evening 56 29.3 57 35.8 136 315
Night 21 11.0 29 18.2 66 15.3
Other 57 29.8 39 24.5 123 28.5
Age of first 2-5 ages 38 7.80 61 13.60 7 1.6
COMpUeruse g 9 ages 218 4490 217 4820 30 6.8
10-13 ages 211 43.50 160 35.60 70 16.0
14-17 ages 18 3.70 12 2.70 331 75.6
Level of Beginner 17 8.7 8 5.0 30 6.8
;:Eirlr;guter At some level 223 50.9
Moderate 114 58.2 63 39.1 149 34.0
Advanced 61 31.1 66 41.0 36 8.2
Highly skilled 4 2.0 24 14.9 30 6.8
Duration of 1-10 hours 57 29.1 30 18.9 110 25.2
INermnetuse 11 50 hours 35 179 33 208 8 188
(weekly) 21-30 hours 36 184 32 20.1 88 20.1
31-40 hours 35 17.9 24 15.1 67 15.3
41 hours - above 33 16.8 40 25.2 90 20.6
Duration of 1 hour 22 11.3 24 15.0 51 11.7
SRS 2 hours 37 190 40 25.0 92 21.1
network use
(daily) 3 hours 54 27.7 43 26.9 121 27.8
4 hours - above 81 41.5 52 32.5 168 38.6
Non user 1 5 1 .6 3 g
Self Excessive user 110 56.4 72 44.7 227 51.8
z‘gg'u‘iaé';” As required 81 415 82 50.9 197 450
Very little 4 2.1 7 4.3 14 3.2
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As can be seen in Table 2, most of the participants (81%) accessed the internet via mobile phones, and
the rate of females (87%) was higher than males (73%). Almost half of the participants (47%) used the
internet in the evenings and at nights. The rate of the participants who began using the internet between
the ages of 2-5 years was 7%. The rate of the participants who used the internet for 40 and above hours
a week was 21% and this rate was higher in males (25%) than females (17%). This rate shows that one
out of every five participants and one out of every four male participants were in the addiction risk
group. The proportion of the participants who used social media for four hours or more daily was 39%,
while this rate was higher in females (42%) than males (33%). According to the findings, male
participants' excessive internet use is higher than female participants', while female participants'
excessive social media use is higher than male participants’. More than half of the participants (52%)
thought they overused the internet.

The second sub-objective of the study was to determine the level social media addiction of the
participants. Results are presented in Table 3.

Table 3. Descriptive Statistics Regarding Social Media Addiction Level of Participants

= Order of
Dimensions X Sd importance
1. Virtual Tolerans 30.83 7.60 1
2. Virtual Communication 21.88 6.38 3
3. Social Media Addiction (Total) 52.71 12.64 2

According to Table 3, the highest participation was shown in the virtual tolerance dimension (X=2.80).
The lowest possible score in the virtual tolerance dimension is 11, and the highest score is 55. In this
dimension, the middle score is 33. In the virtual tolerance dimension (X=30.83; S: 7.60), the scores of
the participants are below the median value. The lowest score that can be obtained in the virtual
communication dimension is 9, the highest score is 45, and the median value is determined as 27, the
score obtained in this dimension (21.88 S: 6.36) is below the median value. The lowest score that can
be obtained from the social media addiction scale is 20, the highest score is 100, and the median value
is 60. It is seen that the scores obtained from the social media addiction scale (X=52.71; S: 12.64) are
below the median. Participants participated in the virtual tolerance dimension and social media addiction
at the level of "neutral”, while in the virtual communication dimension, they participated at the level of
"inappropriate”. The total score of 25% of respondents is over 60 (above the median), and one in four
people had a tendency towards social media addiction.

The third sub-objective of the study was to examine whether participants' social media addiction level
differed significantly based on gender, duration, year of study level, parent's level of education, and
school success status variables. T—test results are presented in Table 4.

Table 4. T-Test Results For Participants’ Social Media Addiction Level According to Gender

Dimensions Gender N S t p

1. Virtual Tolerance 1.Female 191 40.30 7.31 1.97 .050
2.Male 163 38.95 8.00

2. Virtual Communication 1.Female 191 21.24 6.18 -1.229 220
2.Male 163 22.07 6.51

3. Social Media Addiction 1. Female 191 52.47 12.38 578 .564
2.Male 163 51.69 13.24
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According to the t-Test results of the comparison of SMAS-AF total subdimensions and total scale
scores according to gender, presented in Table 4, there was a significant difference between females and
males in terms of gender in the virtual tolerance dimension [t (327.976) = 1.970; p <.05]. The mean
score of females was ( X =31.23) higher than the mean score of males (X =29.62). Females tended to
show more social media addiction in terms of virtual tolerance compared to males. ANOVA results
according to duration of internet use are presented in Table5.

Table 5. ANOVA Results For Participants’ Social Media Addiction Level According to Duration
of Internet Use (Weekly)

Significant
Dimension Duration N S sd F p  difference
Dunnet C
1. Virtual 1. 1-10 hours 110 28.02 66 4432 1207 .00 14 15
Tolerance 2. 11-20 hours 82 2004 .78 2-4,2-5
3. 21-30 hours 88 3065 .78
4. 31-40 hours 67 3361 .97
5.41 hours above 90 3398 .74
2. Virtual 1. 1-10 hours 110 2053 5.62 4,432 2948 .20 15
Communication 5 41 50 hours 82 2118 6.12 -
3. 21-30 hours 88 2212 6.75
4. 31-40 hours 67 2230 6.23
5. 41 hours above 90 2342 6.86
3. Social Media 1. 1-10 hours 110 4855 11.34 4,432 8964 .00
Addiction 2.11-20 hours 82 50.22 12.03 1-4,1-5
3. 21-30 hours 88 5278 12.70 2-5
4. 31-40 hours 67 5591 13.11
5. 41 hours above 90 5740 12.36

According to the results of one-way analysis of variance (ANOVA) presented in Table 5, there is a
significant difference in virtual tolerance according to weekly internet usage time in all dimensions [F
@.432)= 12.07; p <.05], virtual communication [F 432 = 2.94; p <.05] and social media addiction in total
[F (4,432 = 8.96; p <.05]. Dunnet C Test results applied to determine the source of the difference show
that in the virtual tolerance dimension, the opinions differed significantly between those who used the
internet for 1-10 hours per week (X =28.02) and 11-20 hours (X =29.04) and those who used the internet
for 31-40 hours per week ( X=33.61) and 41 hours or more (X=33.98). In terms of virtual
communication, there is a significant difference between opinions among those who used the internet
for 1-10 hours ( X= 20.53) and 41 hours or more (X = 23.42) a week; similarly, those who used the
internet for 1-10 hours a week (X = 48.55), 31-40 hours ( X =55.91) and those who used it for 41 hours
or more (X = 57.40) a week and those who used it for 11-20 hours a week (X = 50.22) and those who
used it for 41 hours or more (X = 57.40). Internet usage time is a variable that affects social media
addiction. Those who used the internet for 41 hours or more per week were more positive in terms of
social media addiction, virtual tolerance and virtual communication dimensions compared to those who
used the internet for 1-10 hours a week. Those who used the internet for a long time are more likely to
exhibit addictive behavior than those who used the internet for less time.

In the one-way analysis of variance (ANOVA) results regarding the comparison of the scores from
SMAS-AF according to the (daily) time spent in social networks, there was a significant difference in
the dimensions of virtual tolerance [F4.434y= 21.29; p <.05], virtual communication [F4.434y= 14.10;
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p <.05] and social media addiction total [F (4.434) = 22,00; p <.05]. According to Dunnet C Test results,
in virtual tolerance dimension, there was a significant difference between opinions of those who spent
4 hours a day and above on the social network (X =34.39) and those who spent 1 hour (X = 25.91), 2
hours ( X=28.07) and 3 hours a day ( X = 30.16). In the virtual communication dimension, there was
a significant difference between opinions of those who spent 4 hours or more per day on the social
network ( X = 24.23) and those who spent 1 hour (X = 17.57), 2 hours (X = 20.98) and 3 hours a day
(X =21.22). According to social media addiction total scores, there was a significant difference between
the opinions of those who spent 4 hours or more per day on the social network (X =58.62) and those
who spent 1 hour (X = 43.48), 2 hours (X = 49.06) and 3 hours a day (X = 51.39). Those who spent
four hours or more a day on social networks exhibited more virtual communication, virtual tolerance
and total social media addiction behaviors than those who spent less time (1, 2, 3 hours). Time spent on
the internet and social networks is a variable associated with social media addiction, and it affects the
tendency to exhibit social media addiction behaviors. This finding emphasizes that the long duration of
time spent on the internet is an important variable in social media addiction.

Between the opinions of the participants on social media addiction, there was no significant difference
regarding the sub-dimension total and total scale score in terms of academic achievement (GPA)
(F,242=1.433; p.>05], year of study level [F(432=2.182;p.>05], education level of the mother [F.438 =
.318; p.> 05] and father [F433=177; p.> 05].

The fourth sub-objective of the study was to determine the purpose of the participants' internet usage.
The descriptive statistics of the participants obtained from the Purposes of internet Use Scale (PUIS) are
presented in Table 6.

Table 6. Descriptive Statistics Regarding Purposes of Internet Use Among Participants

Dimensions X Sd Order of importance
1. Education 26.60/3.32 6.78 3
2. Entertainment 23.16/2.89 6.33 4
3.Psychological Needs 13.59/2.71 4.88 5
4. Socialization 13.83/3.45 3.70 2
5. Information access 14.14/3.53 3.58 1

As can be seen in Table 6, the sub-dimensions with the highest participation are, respectively,
Knowledge Acquisition (X= 3.53), Socialization (X= 3.45), Education (X=3.32), Entertainment
(X= 2.89), Psychological needs (X= 2.71) dimensions. Participants "strongly" used the internet for
acquiring knowledge and socialization. Psychological needs, entertainment and educational use are at
the "slightly" level.

The findings of the analysis to determine students’ purposes of internet use differ by gender are
presented in Table 7.

Table 7. T-Test Results For Participants’' Purposes of Internet Use According to Gender

Dimensions Gender N X S t p
1.Female 196 27.40 6.03 2.327 021
1. Education
2.Male 161 25.73 7.31
) 1.Female 196 21.71 5.82 -5.122 .000
2. Entertainment
2.Male 161 25.03 6.40
1.Female 196 12.81 4.63 -2.889 .004
3. Psychological Needs
2.Male 161 14.27 491
4. Socialization 1.Female 196 13.45 3.69 -1.373 A71
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2.Male 161 13.98 3.58
5. Information access 1.Female 196 13.53 3.71 -3.246 .001
2.Male 161 14.76 3.33
1.Female 196 88.92 15.54 -2.795 .005
Total
2.Male 161 93.79 17.30

According to the T-Test results of the comparison of the scores obtained from the PUIS subdimensions
in terms of gender, presented in Table 7, except for socialization [t (2.371) = - 1.373; p>.05]
subdimension, there is a difference in terms of gender in all subdimensions. In the education [t (2.371)
= 2.327; p <.05) subdimension, the mean score of females (X= 27.40) was higher than males (X= 25.73).
In the subdimensions of psychological needs [t (2.371) = - 5.122; p <.05], entertainment [t (2.371) = -
2.889; p <.05], knowledge acquisition [t (2.371) = - 3.246; p <.05] and total score [t (2.371) = - 2.795;
p <.05], the mean score of the males was higher than that of the females. Gender is a factor that affects
internet usage purposes. While males used the internet for entertainment, socialization, knowledge
acquisition and psychological needs more than females, females used the internet more for educational
purposes than males.

The findings regarding the comparison of the scores of the participants obtained from the PUIS
subdimensions in terms of the time spent on social media are given in Table 8.

Table 8. ANOVA Results For Participants' Purposes of Internet Use According to Duration of
Social Media Use

Significant
Dimensions Duration N X S sd F p difference
Scheffe
1. Education 1. 1 hours 51 26.94 6.39 4,434 752 557
2. 2 hours 92 26,57 6.58
3. 3 hours 121 26.69 6.75
4. 4 hours 168 26.25 7.00
above
5.Non use 3 32.66 3.05
2. Entertainment 1. 1 hours 51 21.37 6.39 4,434 5.006 .001 1-4,2-4
2. 2 hours 92 22.04 6.28
3. 3 hours 121 2253 5.67
4. 4 hours above 168 24.75 6.40
5. Non use 3 21.00 7.00
3. Psychological 1. 1 hours 51 1142 4.67 4,434 18.233 .000 (DunnetC)
Needs 2. 2 hours 92 11.73 4.28 1-4,2-4
3. 3 hours 121 1273 4.20 3-4
4. 4 hours 168 15.78 4.82
above
5.Non use 3 17.00 3.00
4. Socialization 1. 1 hours 51 11.77 3.64 4,434 14.249 .000 1-4,2-4
2. 2 hours 92 12.87 3.46 3-4
3. 3 hours 121 13.27 3.37
4. 4 hours 168 15.28 3.56
above
5. Non use 3 1500 1.73
5. Information access 1.1 hours 51 14.01 3.42 4,434 1.161 327
2. 2 hours 92 1420 3.34
3. 3 hours 121 1368 3.44
4. 4 hours 168 1451 3.84
above
5. Non use 3 12.33 4.04
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According to the one-way analysis of variance (ANOVA) results for the comparison of PIUS Sub-Scale
Total scores in Table 8, there was a significant difference in the sub-dimensions of education,
entertainment (Fs434y= 5.006; p <.05], psychological needs [Fs434= 18.233; p <.05] and socializing
[Faa49= 14.249; p <.05]. According to Dunnet C and Scheffe Test results, there was a significant
difference between the opinions of those who spent 4 hours or more a day on three dimensions of social
media [entertainment (X= 24.75), psychological needs (X= 15.78), socializing (X= 15.28)] and those
who spent 1 hour a day [entertainment (X= 22.04), psychological needs (X= 11/42), socializing (X=
11.77)]; 2 hours a day [entertainment (X= 22.04), psychological needs (X= 12.87) and socializing
(X=12.87)], 3 hours a day [psychological needs (X= 12.73), socializing (X= 13.27)]. Accordingly, the
time spent on social media is a variable that affects the purposes of internet use. Those who spent four
hours or more a day on social media used the internet more for entertainment, psychological needs and
socializing purposes. The ones that used social media excessively, used the internet more as a
psychological need, socialization and entertainment.

Findings regarding the comparison of the scores of the participants obtained from the PIUS
subdimensions in terms of their academic achievement are given in Table 9.

Table 9. ANOVA Results For Participants' Purposes of Internet Use According to
Academic Achievement (GPA)

AEEEETIE — Significant
Dimensions achievement N X S sd F difference
(GPA)
.1.00-1.99 59 28.06 8.85 4,246 3.588 .007 (DunnetC)
. 2.00-2.50 78 2439 594 2-4

. 2.60-3.00 77 2643 6.86

3.10-3.50 17 2773 5.63

. 3.60-4.00 16 2982 7.08

1.00-1.99 16 2781 779 4,246 3.678 .006 (Scheffe)
2.00-2.50 59 2294 551 1-4,1-5
. 2.60-3.00 78 23.06 6.16

. 3.10-3.50 77 2207 581

3.60-4.00 17 2042 6.99

.1.00-1.99 16 17.04 5.07 4,246 4546 .001 (Scheffe)
2.00-2.50 59 1449 497 1-4,1-5
. 2.60-3.00 78 1356 5.04

3.10-3.50 77 12.63  4.82

. 3.60-4.00 17 10.82 4.17

.1.00-1.99 59 13.92 3.85 4,246 1.498 .203

2.00-2.50 78 13.70  3.66

. 2.60-3.00 77 13.77  3.57

. 3.10-3.50 17 13.64 4.45

. 3.60-4.00 16 16.12 3.79

.1.00-1.99 16 1437  4.09 4,246 1.230 .299

2.00-2.50 59 13.71  3.90

1. Education

2. Entertainment

3. Psychological
Needs

4, Socialization

Z:cess Information > ch 300 78 1385  3.43
.310-350 77 1420 3.44
.3.60-400 17 1579 3.58
1.00-1.99 16 2153 538 4,246 2627 .035 (Scheffe)
200250 59 1503 1.95 1-2
PIUS Total .260-3.00 78 1599 1.81

. 3.10-3.50 77 1417 161
. 3.60-4.00 17 19.16 4.64

GRWNROAWNRUORMONRORMWNRODMONROGONSWN R
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In Table 9, according to the results of one-way analysis of variance (ANOVA) regarding the comparison
of the scores obtained from PTIUS, there was a significant difference between students' opinions in the
subdimensions of education [Fuae= 3.588; p <.05], entertainment [Fe= 3.678; p <.05] and
psychological needs [F426= 4.546; p <.05]. There was a significant difference between those with a
GPA between 1.00-1.99 in the subdimensions of entertainment (X = 27.81) and psychological needs
(X = 17.04), those with a GPA between 3.60-4.00 in the subdimensions of [entertainment(X =20.42)
and psychological needs ( X = 10.82)], and those with a GPA between 2.00-2.50 and those with a GPA
between 3.10-3.50 (X =27.73) in the subdimension of education (X = 24.39). Internet usage purposes
differ significantly according to the academic achievement level of the students. Compared to the
students with high academic success, students with low academic success use the internet more to meet
their entertainment and psychological needs, and use it for educational purposes at a lower level.
“Gender”, “time spent on the internet and social media" and ‘“‘academic success” are factors affecting
the internet usage purposes.

The sixth sub-objective of the study was to examine the relationship between social media addiction
and internet usage purposes. The findings of Pearson Corelation Analysis are presented fin Table 10.

Table 10. Bivariate Correlations For All Variables

1 2 3 4 5 6 7 8 9
1. Education - A8**  -04 12*%* 35** G57** -13** -00 -.084
2. Entertainment 38**  A0**  46%*  76**  17**  21**  21**
3. Psychological Needs b58**  20%* 5O**  50**  A40**  50**
4. Socialization 32%*% BT**F AL** 37F* A3F*
5. Information access B7** 02 .19**  10*
6. Purposes of Internet use 257 327 317
7. Virtual Tolerance 63**  92**
8. Virtual Communication .88**
9. Social Media Addiction -

*p <.05; **p<.01

According to Table 10, as a result of the Pearson correlation analysis, there was a positively significant
and moderate relationship between internet usage purposes and social media addiction levels (r =.31,
p<.05). This finding implies that as the internet usage purpose scores of the participants increase, their
social media addiction scores will also increase. A positive and moderately significant relationship was
found between the subdimension total scores and social media addiction total scores in the
subdimensions of psychological needs (r =.50, p <.01) and socializing (r =.43, p<.01). It was found that
there was a positive and moderately significant relationship between psychological needs and
socialization subdimensions total scores and the virtual tolerance and virtual communication
subdimensions of social media addiction. This finding shows that the social media addiction of the
participants who use the internet for their psychological needs and socialization will increase.

Discussion and Conclusion

In this study, it was aimed to examine the relationship between social media addiction level and internet
usage purposes of university students with various variables (gender, duration, academic achievement,
year of study level, parents' education level) and the relationship between internet usage purposes and
social media addiction.

In the research, findings related to the internet use of university students were presented. Almost half of
the participants used the internet for more than four hours a day, in the evening and at night. Females
used mobile phones more than males in order to connect to the internet. One in five participants and one
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in four males used the internet for more than 40 hours a week, and they were found to be in the risk
group for internet addiction. These findings are in line with the literatiire (Hamdani, 2015).

In this study, it was found that one-fourth of adolescents had social media addiction above the medium
level. Most studies present parallel findings (da Veiga et al., 2018; Deniz and Giiriiltii, 2018; Donnelly
and Kuss, 2016; Gazi, Cetin and Caki, 2017; Peter, 2015). According to the studies conducted, it was
found that Facebook addiction was high among participants aged 18-29 years in Portugal(da Veiga et
al.); that 4.5% of about 6,000 adolescents were at risk of addiction in Hungary, (Banyai et al., 2017);
and that 11% of participants in Morocco were addicted (Sebbar, 2019). In our country, although it was
found that the social media addiction level of students was moderate (Deniz and Giiriiltii, 2018; Simsek,
Elciyar and Kizilhan, 2019), and social media addiction was low in the study conducted with university
students, it was moderate in the subdimension of preoccupation (Eksi, Turgut and Sevim, 2019) and
relatively few studies show that social media addiction is at a low level (Aktan, 2018) or is not
experienced as a problem (Baz, 2018). Social media usage is inevitably a part of daily life. However,
"internet and social media use carries the risk of turning into a habit over time, and from habit to
addiction™ (Biiyiikgebiz Koca and Tunca, 2019). In this respect, although a moderate level of addiction
is emphasized, it is important to examine the subject in terms of its negative effects for the future.

Duration (time spent on the internet-social network) and gender are variables associated with the level
of social media addiction. Those who used the internet (over 41 hours a week) and social media for more
than 4 hours a day exhibited more social media addiction behaviors than those who used it less. This
finding is in line with the literature. Studies conducted with high school and university students show
that as the days and hours spent on social media increase, addiction also increases (Altin and Kivrak,
2018); social network use of 4-6 hours or more a day is associated with addiction (Gazi, Cetin and Caki,
2017); most researches show that time spent on social media and internet is a predictor of addiction
(Deniz and Giiriiltd, 2018; Donnelly and Kuss, 2016). Duration and uncontrollable increase in duration
are important variables associated with addiction. At this point, in the literature, more than 30-35 hours
and 40 hours or more of usage a week except for educational and occupational purposes refer to a
problematic use (Feindel, 2015; Hinic, 2011). Although whether long-term use leads to addiction, or
whether addiction increases the duration of use is still a matter of debate, as revealed by the result of
this study, the time spent on the social network is related to addiction. It may be suggested to take
measures to reduce the time teenagers in the risk group spend on the internet and social networks, to
improve their social skills in real life, and for them to recognize the difference between virtual and real
life.

Gender is a variable that affects SMA, and females exhibited higher social media addiction behaviors
on the virtual tolerance dimension than males. This finding is in parallel with studies which show that
gender is an important factor in terms of an increase in social media addiction among females (Balc1
and Baloglu, 2018; Banyai et al., 2017; Dejong, 2014; Demirci, 2019; Gazi, Cetin and Cak1, 2017).
However, there are also non-parallel findings in favor of males. In a study conducted with university
students, in relapse and conflict dimensions, males tended to be more addicted to social media than
females, while in the preoccupation dimension, the opposite was true (Altin and Kivrak, 2018). A study
with high school students also found that females and spending too much time on the internet were
associated with social media addiction (Deniz and Giiriiltii, 2018). There are different factors in the
context of gender. It can be said that the possible reasons for this are the way of being raised, perceptual-
cognitive functions based on gender, and psycho-social factors. In the literature, it was found that males
are prone to game addiction and females are more prone to social media addiction (Hamdani, 2015);
that the factors affecting the addictions of females and males differ, and that social factors in females
and biological and psychosocial factors in males are effective variables in social media addiction
(Aparicio-Martinez, et al., 2020). In this study, it was concluded that academic achievement, year of
study level and education level of parents do not affect SMA.

Students used the internet for knowledge acquisition and socialization at "strongly™" level and for
psychological needs, entertainment and education at "slightly" level. Similarly, studies have found that
students use the internet for purposes such as accessing social media, knowledge acquisition, academic
purposes, connecting with friends, social support, and interpersonal relations (Hamdani, 2015; Okumus
and Parlar, 2018).
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Gender, duration and academic achievement are variables that affect internet usage purposes. It was
found that males used the internet for entertainment, socialization, information and psychological needs
more than females, and that females used the internet for educational purposes more than males.
Hamdani (2015) study found that 60% of females and 48% of males used social media for academic
purposes. Another study conducted on secondary school students found that there were no significant
differences according to gender, but 22 % of the males and 13 % of the females were dependent on
social media, and males used social media more than girls to communicate with others Another study
conducted by secondary school students found that there is not significant differences according to
gender, but 22 % of the males and 13 % of the females are dependent on social media, besides males
uses social media more than girls for the communicate with others (Altayef and Karaci, 2019). Those
who spent four hours or more a day on social media used the internet for entertainment, psychological
needs and socializing purposes. While students with low academic success had higher internet usage for
entertainment purposes and psychological needs, they had lower usage for educational purposes. As can
be seen, while males, students with low academic success and those who spend a long time on social
media used the internet for entertainment, socialization, and to meet their psychological needs, their use
for education and information purposes was relatively low. When this result is evaluated together with
long-term use and low academic achievement, it can be explained by the psycho-social factors and the
fact that adolescents tend to meet and compensate their developmental socialization and psychological
needs through internet and social media use rather than real life.) gore de According to Griffith and
Kuss (2017), social networks provide an environment that meets basic human needs, offers
opportunities to express themselves and meet the need for social support. However, addiction is a
psychological mental health problem that requires treatment and therapeutic approaches. Also,
according to Ericson's personality theory, adolescence is the period in which role confusion against
identity is experienced (Isik, 2019). In this period, it is important to satisfy the needs of acceptance,
approval and success with real life experiences. Their self-perception, identity, self-efficacy and
character traits are formed in this period. At this point, for adolescents who have academic success,
psychological and socialization problems in real life, the internet and social media offer a medium where
identities can be created with anonymous, quickly accessible, easily designed profiles that work as a
kind of compensation mechanism. According to Kuss and Griffith (2013) social network addiction is a
potential mental health problem for some users. The fact that many studies reveal the relationship
between interpersonal relationships and online social support with addiction emphasizes the risk of
technology use among adolescents turning into addiction as a mental health problem (Tang, Chen, Yang,
Chung and Lee, 2016).

Regarding the compensation of the needs and skills that need to be met in real life through social media
by adolescents, it can be said that addiction has a mediating function as the cause or consequence of
mental health problems such as low self-confidence, anxiety and depression. For example, although
there is no consensus on whether depression is a cause or a consequence of technology addictions, most
studies reveal the relationship between depression and addiction (Demirci, 2019; Sentiirk, 2017).
Considering the intensive use in adolescents during the pandemic period, it can be said that measures
should be taken to prevent the issue from turning into a common mental health problem in adolescents.

In this study, it was found that there was a moderate, positive and significant relationship between
internet usage purposes and social media addiction. In other words, the social media addiction of young
people who use the internet for psychological needs and socialization is also on the rise. It was found in
the Mat Salleh et al. (2020) study that there was a positive correlation between intrinsic causes and
knowledge acquisition behavior and social media addiction. It is suggested that loneliness can be
handled together with self-control, self-confidence, life satisfaction, personality traits, communication
and social skills problems. Szabo, Allen, Stephens and Alpass (2019) research also found that use for
socialization purposes affected well-being by reducing loneliness. According to research conducted with
young people in the US, South Korea and Finland, “loneliness” is associated with obsessive internet
use, and game addiction is associated with psychological variables (Savolainen,Oksanen, Kaakinen,
Sirola, and Paek, 2020).

According to Longstreets and Brooks (2017) 210 million people in the world suffer from internet
addiction, and it is associated with life satisfaction, stress, happiness, and reducing addictions. In a study
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comparing healthy groups and groups with psychiatric disorders, it was stated that anxiety disorder,
mixed anxiety and depression patient groups used social media more than the healthy group, and that
social media use was more in individuals with timid, addicted, passive-aggressive, obsessive-
compulsive, antisocial, narcissistic, histrionic, paranoid and borderline personality traits (Sentiirk,
2017). Narcissism, impulsivity, depression, self-esteem and lack of social support, loneliness, academic
achievement problems are seen to be associated with social media addiction. Studies have shown that
the effect of low self-confidence and narcissistic personality traits (Andreassen, Pallesen and Griffiths,
2016) depression, anxiety disorder, and high education level is high in the development of addiction
(Sentiirk, 2017) that those who show severe depression symptoms also have a high level of social media
addiction (Balc1 and Baloglu, 2018); and that Instagram use and social network addiction are associated
with depression, emotion regulation deficiencies, anxiety and obsessive-compulsive symptoms
(Donnelly and Kuss, 2016; Tang and Yogo, 2019). Problematic phone usage increases as loneliness
increases in adolescents (Cakir and Oguz, 2017). General tendency towards procrastination and social
media addiction symptoms were observed in students with low self-control (Eksi, Turgut and Sevim,
2019). In young people using Facebook and multiple networks, a positive relationship was found
between SMA and stress and the extroversion dimension of the personality, and a negative relationship
was found with subjective well-being (Balcerowska, Bereznowski, Biernatowska, Atroszko, Pallesen
and Andreassen, 2020).

As can be understood from the literature, the reasons behind social media addiction are based on
biological, psychological and social factors. In particular, personality traits, social and psychological
problems and needs are associated with addiction-related cycles. In this context, it can be said that
individuals who have problems related to healthy personality, self-representation, self-efficacy
development and mental health spend a longer time on social media, and social media offers a medium
that can create a tendency to addiction with its use to eliminate loneliness, social support and
socialization problems. Psychological factors such as not belonging to a group, recognition, love and
respect, low self-esteem, low life satisfaction, acceptance and social factors such as the need for
information, social support from others, communication and socialization, stress, happiness are
associated with addiction (Aparicio-Martinez, 2020; Best, Manktelow and Taylor, 2014; Longstreets
and Brooks, 2018; Sentiirk, 2017). As a result of this study, similar to many studies, the relationship
between socialization and psychological needs, long-term usage, academic achievement problems and
usage purposes in adolescents and addiction was revealed. It is important to approach the subject as a
mental health problem and to increase the opportunities of adolescents' real life skills for self-fulfillment.
While digitalization is an inevitable reality, focusing on mental health problems of children and
adolescents, observing educational and mental health measures, taking measures to meet socialization,
loneliness, self-building, communication and social skills and self-fulfillment needs in real life are as
important as developing digital skills. It may be suggested to develop real-life social skills and
communication skills programs to balance virtual-real life for adolescents and children, to generalize
preventive and mental health studies by screening the use of excessive and pathological technology in
schools. It will be useful to examine the effect of psychological needs and the need to socialize on social
media addiction in future studies.
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Giris

Diinyada teknoloji ve internet yasamin vazgegilmez bir pargasi olarak yerini alirken, kullanicilarda
teknoloji bagimliliklarida artmaktadir. Bagimlilik, psikolojik, biligsel ya da sosyal saglia zararl
sonuglar dogursa da, karsi konulmasi zor aktivitelerle tekrar eden bir durumdur (Sar ve Isiklar, 2012).
Teknoloji  bagimliliklari; davramigsal bagimliliklar  kapsaminda, insan-makine etkilesimine
dayanmaktadir. Televizyon izleme gibi pasif ya da bilgisayar oyunlar1 gibi aktif bagimlilik seklinde
olabilmektedir (Arisoy, 2009). Literatiirde teknolojinin asiri, amaci disinda, yogun ya da patolojik
kullanimina bagl olarak gelisen internet, sosyal medya, telefon, online oyun, alig-veris gibi ¢ok sayida
bagimlilik tiirleri ifade edilmektedir (van Deursen, Bolle, Hegner ve Kommers, 2015). 31 iilkeden 80
raporun incelendigi ¢alismada, katilimeilarin % 6 sinin internet bagimlisi oldugu, en yiiksek bagimliligin
(% 10.9) Ortadogu’da, en diisiik (% 2.6) kuzey ve bat1 Avrupa iilkelerinde oldugu bulunmustur (Cheng
ve Li, 2014). “Facebook, Twitter ve Instagram gibi uygulamalar insanlarin birbiriyle etkilesime
gecebilmesine, kendi goriis, diisiince, fotograflar ve videolarini paylagabilmesine olanak saglamaktadir”
(Demirci, 2019, s.20) ancak asir1, yaygin, sagliksiz kullanimin bagimliliga yol agma potansiyeli
bulunmaktadir (Griffiths ve Kuss, 2017). Prasad, Sanjay, Santosh Kumar ve Babu’ya (2013) gore 350
milyon sosyal medya bagimlis1 bulunmakta, her on gengten biri sosyal medyadaki profili nedeni ile ise
almmamaktadir. 43 aragtirmanin incelendigi calismaya gore de online teknolojiler, olumlu etkilerin yan
sira sosyal izolasyon, baskalarina zarar verme egilimi, siber zorbalik, depresyonda artis ile genglerin iyi
olma haline zarar vermektedir (Best, Manktelow ve Taylor, 2014).

Genglerde sosyal medya bagimliligina yonelik bulgular, konunun ¢ok yonlii ele alinmasi geregini ortaya
koymaktadir. Sosyal ag (SNS) bagimliligi, teknoloji bagimlilig1 spektrumunda ortaya ¢ikan potansiyel
bir bozukluktur. Sosyal ag kullanimini arama; ¢ekilme, dikkat ¢ekme, tolerans, duygu durum degisikligi,
catigma ve tekrarlama gibi tipik davranigsal bagimlilik belirtilerinin sergilendigi, sosyal aglara yonelik
uyumsuz bagimlilik halidir (Turel, He, Brevers ve Bechara, 2018). Bagimlilik olusum siirecini agiklayan
en bilinen kuramsal yaklasimlar; bilissel davranigci model, sosyal beceri modeli, sosyo-biligsel
modeldir. Biligsel davranigsc1 modele gore, kisinin uygun olmayan biligleri, yogun kullanima yol agip,
cevresel faktorlerin giiclendirmesi ile bagimlilik potansiyeli olusturarak saplantili kullanima doniistir.
Sosyal beceri modeline gore bireyler, kendini ifade ve yasam becerileri sorunlari nedeniyle, yiizyiize
iletisim yerine sanal iletisimi tercih ederek, bu iletisimi anormal bigimde siirdiirmektedirler. Sosyal
bilissel modele gore ise bagimlilik, sosyal aglarin anormal kullanim, kisinin 6diil beklentisi ile kendini
denetleme eksikliginin giderek artmasiyla olugmaktadir (Griffith, 2013; Sentiirk, 2017). Bagimliligin
ardindaki psiko sosyal faktorleri vurgulayan kuramsal yaklasimlar baglaminda, genclerin teknolojiyi
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hangi ihtiyaclar ve amaclarla kullandiklarinin belirlenmesi teknolojinin, potansiyel risk olan
bagimliliklar1 ve zararlarimi 6nlemede bir ¢ergeve sunabilecektir. Gengler, bilisim teknolojilerini ve
interneti yogun ve yaygin olarak kullanmaktadir. Amerika’da 13-29 yas aras1 genglerin % 90 1 sosyal
medyay1 ¢esitli formlarda kullanmaktadir (Allison Optican ve Cavazos-Rehg, 2019). Kullanicilarin %
80.9’u interneti ilk sirada sosyal medyada profil olusturma, mesaj gonderme, fotograf vb. icerik
paylasimi amaciyla kullanmaktadir (TSI, 2015). Sosyal medya bagimliligy, kisilerin psikolojik ve sosyal
islevlerine zarar vermektedir (Wang, 2018). Norve¢ te yapilan arastirma, bagimli sosyal medya
kullanicilarinin, narsistik kisilik 6zellikleri ve 6zgilivene yansiyan olumsuz benlik degerlendirmesine
sahip bireylerde “egonun beslenme ihtiyacini” yansittigini ortaya koymustur (Andreassen, Pallesen ve
Griffiths, 2016). Arastirmalar, sosyal medya bagimliliginin, psikolojik durumda bozulma, sosyal
izolasyon, siber zorbalik, depresyon, anksiyete (Arshad ve Dig., 2018; Best, Manktelow ve Taylor,
2014; Demirci, 2019); zayif diirtii kontrolii ve duygu diizenleme sorunlarina yol agtigimi1 bulmustur
(Arshad ve Dig., 2018).

Teknoloji ve sosyal medya bagimliligi, genclerde tedbir alinmasini gerektiren riskli psikolojik,
biyolojik, akademik sonuglari isaret etmektedir. Ergenler, bireysel ozellikleri; kisilik, duygusal, sosyal
alanlarda gelisim siireclerinin devam ediyor olmast nedeniyle internetin olumsuz etkilerini
yetiskinlerden daha fazla yasayabilmektedirler. Bu ¢ergcevede genclerin interneti hangi ihtiyag ve
amaglarla kullandiklart ve bunun bagimlilikla iligkisinin anlagilmasi 6nem tasimaktadir. Japonya’da
1050 tiniversite dgrencisiyle yapilan ¢alisma, sosyal ag bagimliliginin, sosyal kaygi, ve depresyonla
iligkisini ortaya koymustur (Tang ve Yogo, 2019). 18-25 yas genglerle yapilan bir diger arastirma da
bagimlilik, konsantrasyon ve bilissel beceri sorunlarina yol agmaktadir (Arshad ve Dig., 2018). Ayrica
pandemi siireci, ¢ocuklar ve genglerin hem evlerde kalmalarini, hem de iletisim i¢in tek kanalin internet
oldugu sartlar1 getirmistir. Bu sartlar, yaygin ve yogun kullanim ile genglerde sagliksiz problemli
kullanimi ve psikolojik sorunlart daha da artirabilecektir. Son dénemde yapilan ¢alismalar, algilanan
stresin disiik yas gruplarinda daha yiliksek oldugunu gostermektedir (Tiifek¢i ve Tiirktemiz, 2021).
Gengler, giincel olarak, ozellikle egitim Ogretimin de teknoloji aracihiiyla yiiriitiildiigii sartlarda,
kaginilmaz bicimde ¢ogu giinliik yasam etkilesimlerini teknoloji araciligiyla deneyimlemektedirler.
Genglerde, internet kullamim amagclar1 ve sosyal medya bagimlilig: iliskisinin, diizeyinin ve cesitli
degiskenlerle iligkisinin ortaya konulmasi; saglikli ve etik kullanim, ruh sagligi tedbirleri, egitim
ortamlarina olasi yansimalari agisindan 6nem tagimaktadir.

Arastirmanin yontemi

Iliskisel tarama tiiriindeki bu arastirmanin amac, {iniversite dgrencilerinin internet kullanmim dzellikleri,
amaglar1 ve sosyal medya bagimlilik diizeylerinin belirlenmesi; internet kullanim amaglar1 ve sosyal
medya bagimlilik diizeyinin gesitli degiskenlerle (cinsiyet, internet ve sosyal medya kullanim siiresi,
sinif diizeyi, anne-baba egitim diizeyi, akademik basari) iliskisi ile internet kullanim amaglar1 ve sosyal
medya bagimlilig1 arasindaki iliskinin incelenmesidir. Caligmanin 6rneklemini bir kamu tiniversitesinde
alt1 fakiilte ve yiiksek okulda 6grenim goren 439 6grenci olusturmustur.

Arastirmada alt1 alt amactan olusan sorulara yonelik veriler analiz edimistir. Bu dogrultuda arastirmada
sirasiyla egitim ortaminda iiniversite 6grencilerinin (a) internet kullanim 6zelliklerini igeren internet
kullanim profilleri; (b) “Egitim, Sosyallesme, Psikolojik Ihtiyaclar, Bilgi Edinme, Eglenme”
boyutlarindaki internet kullanim amaglarmin diizeyi (c) “‘Sanal Tolerans ve Sanal iletisim” boyutlarinda
sosyal medya bagimlilik diizeyleri (d) amag¢ ve bagimhiligin; akademik basari, cinsiyet, sinif diizeyi,
anne-babanin egitim diizeyi, internet - sosyal medya kullanim siiresi ve akademik basar1 degiskenleri
ile iligkisi (e) internet kullanim amagclar1 ve sosyal medya bagimlilik iligkisinin anlamliligina iligkin
sonuglar ortaya konulmustur.

Calismada veriler, Kisisel Bilgi Formu, Internet kullanim Amaglar1 Olcegi (IKAO) (Akar, 2017) ve
Sosyal Medya Bagimlilik Olgegi-Yetiskin Formu (SMBO-YF) (Sahin ve Yagci, 2017) araciligiyla
toplanmistir. Toplanan veriler, arastirmanin amaglart dogrultusunda analiz edilmistir. Arastirmada,
analizlerden Once, veri setinde kayip veri, u¢ deger, normallik incelemeleri yapilmistir. Farkin anlamli
olmasi durumunda, farkin kaynagini belirlemekte Scheffe ve Dunnet C testleri kullanilmis, anlamlilik
diizeyi 0,05 olarak kabul edilmistir. Katilimcilarin internet kullanim &zellikleri, internet kullanim
amagclar1 ve sosyal medya bagimlilik diizeyleri aritmetik ortalama, yilizde, standart sapma gibi betimsel
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istatistikler; internet kullanim amaglar1 ve sosyal medya bagimliliginin, cinsiyete gore farklilagip
farklilasmadig1 t-testi, internet ve sosyal medya kullanim siiresi, akademik basar1 (GANO), anne-
babanin egitim diizeyi, sinif diizeyi tek yonlii varyans analizi (ANOV A) Testi kullanilarak incelenmistir.
Sosyal medya bagimlilig1 ve internet kullanim amaglari arasinda anlamli bir iligki olup olmadigini analiz
etmek icin Pearson Korelasyon Testi kullanilmistir.

Sonug, Tartisma, Oneriler

Katilimcilarin internet kullanim 6zelliklerine iliskin sonuglara gore; 6grencilerin ¢cogunlugu (%81)
internete cep telefonlar: ile girmektedir ve kizlarin (% 87) orani, erkeklerden (%73) daha yiiksektir.
Ogrencilerin yartya yakini (% 47) interneti aksam ve gece saatlerinde kullanmaktadir. interneti 2-5
yaslari arasinda kullanmaya baglayanlarin oran1 % 7 , 6-9 yas arasi1 kullanmaya baglayanlarin oran1 %
30 iken; interneti haftada 40 saat ve Ustii kullananlarin oran1 % 21 dir. Bes 6grenciden biri ve dort
erkekten biri, profesyonel kullanim disinda interneti haftada 40 saatin iistiinde kullanmaktadir ve
internet bagimliligi risk grubundadir (Hinic, 2011). Giinliik sosyal medya kullanim oran1 dort saat ve
istll olan Ogrencilerin oran1 % 39 dur, bu oran kizlarda (% 42) erkeklerden (%33) daha yiiksektir.
Ogrencilerin yaridan fazlasi (%52), interneti gerektiginden fazla kullandigi goriisiindedir. Genel
kullanim profili incelendiginde, bulgularin alanyazin ile paralel oldugu goriilmektedir. Su anda
tiniversitede olan Ogrencilerin, internete baslama yasi ¢ok kiigiik yaslara kadar inmistir. Her bes
ogrenciden ikisi sosyal medyay1 giinde dort saatten fazla kullanmaktadir ve kizlarin sosyal medya
kullanma oran1 erkeklerden yiiksektir. Bu bulgular alanyazinla paraleldir (Hamdani, 2015).

Bu caligmada, katilimcilarin dortte birinin sosyal medya bagimliliginin orta diizeyin iistiinde oldugu
bulunmustur. Cogu arastirma paralel sonuclar1 vurgulamaktadir (da Veiga ve Dig., 2019; Deniz ve
Giriiltt, 2018; Donnelly ve Kuss, 2016; Gazi, Cetin ve Caki, 2017; Peter, 2015). Ergenlerle Portekizde
facebook bagimliliginin yiiksek oldugu (da Veiga ve Dig.,2019); Macaristan da altibine yakin ergenin
% 4.5 inin bagimlilik riski tasidigi (Banyai ve Dig., 2017); Fas’ta katilimcilarin % 11 inin bagimli
oldugu bulunmustur (Sebbar, 2019). Ulkemizdede de dgrencilerin sosyal medya bagimlilik diizeyinin
orta diizeyde (Deniz ve Giiriiltli, 2018; Simsek, Elciyar ve Kizilhan, 2019), {iniversite 6grencileri ile
yapilan ¢aligmada sosyal medya bagimliliginin mesguliyet alt boyutunda orta diizeyde (Eksi, Turgut ve
Sevim, 2019); gorece az sayida arastirma sosyal medya bagimliliginin az diizeyde oldugunu (Aktan,
2018) ya da sorun olarak yasanmadigin1 géstermektedir (Baz, 2018).

Sonuglara gére, siire ve cinsiyet, sosyal medya bagimlilik diizeyi ile iliskilidir. Interneti (haftada 41 saat
istil) ve sosyal medyayi (giinde 4 saatten fazla) kullananlar, az kullananlara gore daha fazla bagimlilik
davranislari sergilemektedir. Ogrenciler ile yapilan arastirmalar, sosyal medyada gegirilen giin ve saat
arttikca bagimliligin da arttigin1 (Altin ve Kivrak, 2018); artan siirenin bagimlilikla iliski oldugunu
(Gazi, Cetin ve Caki, 2017); siirenin bagimliligin yordayicisi oldugunu gostermektedir (Deniz ve
Giriltd, 2018; Donnelly ve Kuss, 2016). Bu arastirma, internette gegirilen siirenin uzunlugunun, sosyal
medya bagimlilig1 konusunda 6nemli bir degisken oldugunu vurgulamaktadir. Siire ve siirenin kontrol
edilemeyen artis1 bagimlilik ile iliskili &nemli degiskenlerdir. Dolayis1 ile bagimlilik risk grubundaki
ergenlerin, teknoloji kullanim siiresini, gercek yasam etkinlikleri siiresi ile dengeleyecek, egitsel ve
psiko-sosyal programlarin, gercek yasamda sosyal beceri gelistirilmeye doniik tedbirlerin alinmasi
Onerilebilir. Bu ¢aligmanin bir diger sonucu, kizlarin erkeklere gore sanal tolerans boyutunda daha
yiiksek sosyal medya bagimliligi davranisi sergilemesidir. Bu sonug, cinsiyetin sosyal medya
bagimliliginda kizlar lehine fazla ya da artis oldugunu gosteren ¢alismalarla paraleldir (Balc1 ve Baloglu,
2018; Banyai ve Dig., 2017; Dejong, 2014; Demirci, 2019; Gazi, Cetin ve Caki, 2017).

Arastirmada, iiniversite Ogrencilerinin, interneti “biiyiik 6lglide” bilgilenme ve sosyallesme amach
kullandig1 ortaya konulmustur. Benzer sekilde arastirmalar, dgrencilerin interneti, sosyal medyaya
erisme, bilgi edinme, arkadaslarla baglant1 kurma, sosyal destek ve kisileraras iligkiler ve akademik
amagclarla kullandiklar1 bulunmustur (Hamdani, 2015; Okumus ve Parlar, 2018). Cinsiyet, siire ve
akademik basari, internet kullanim amagclarini etkileyen degiskenlerdir. Erkeklerin interneti eglence,
sosyallesme, bilgilenme, psikolojik ihtiyaclar1 giderme amaciyla kullanimi kizlardan; kizlarin egitim
amagli internet kullanimi erkeklerden fazladir. Hamdani’nin (2015) calismasi da kizlarin sosyal
medyayi, erkeklerden daha fazla akademik amaglarla kullandigin1 géstermektedir.
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Bu arastirmanin sonuglarina gore giinde dort saat ve iizerinde siireyi sosyal medyada gecirenler, interneti
daha cok eglence, psikolojik ihtiyaclar ve sosyallesme amacli kullanmaktadir. Sosyal medyay1 asir1
kullananlar interneti daha ¢ok psikolojik bir ihtiyag, sosyallesme ve eglence amacli kullanmaktadir.
Ozetle sosyal medyada uzun siire gegirenlerin, erkeklerin, akademik basaris1 diisiik olan 6grencilerin,
interneti “eglence, sosyallesme, psikolojik ihtiyacglar1’” giderme amacgli kullanimi fazla, “egitim ve
bilgilenme” amaciyla kullanimimin gorece diisiik oldugu sonucuna ulagilmistur. Bu sonug, uzun siire
kullanim ve diisiik akademik bagar1 ile birlikte degerlendirildiginde; kuramsal ¢erceve ile de paralel
olarak, ergenlerin gelisimsel olarak sosyallesme ve psikolojik ihtiyaclarinin ger¢ek yasamda
karsilanmadiginda, bunu internet ve sosyal medya kullanimi ile doyum saglama, telafi etme egiliminde
olduklar seklinde, psiko sosyal faktorlerle agiklanabilir (Griffith ve Kuss, 2017). Pandemi doneminde
yogun kullanim diisiiniildiigiinde, konunun ergenlerde genel bir bir ruh saglig1 sorununa déniismemesi
icin tedbir alinmasi1 gerektigi sdylenebilir.

Bu aragtirmanin sonucuna gore, 6grencilerin internet kullanim amaglar ile sosyal medya bagimlilig
arasinda, orta diizeyde, pozitif, anlamli bir iligki vardir. Yani interneti, psikolojik ihtiyaglar ve
sosyallesme amaci ile kullanan genglerin, sosyal medya bagimlilig1 da yiikselmektedir. Mat Salleh ve
Dig., (2020) calismasi da igsel nedenler ile sosyal medya bagimliligi arasinda pozitif yonli iligki
bulmustur. Ayrica bagimlhiligin yalmzlik, 6z kontrol, 6zgiliven, yasam doyumu, kisilik 6zellikleri,
iletisim ve sosyal beceri sorunlar ile birlikte ele alinabilecegi ortaya konulmaktadir. Bu calismada
incelenen amaglardan psikolojik ihtiyaglar boyutunda yalmzlik, arkadas edinememe gibi dzellikler yer
almaktadir. Bu baglamda, diger sonuglarla birlikte disiiniildiigiinde, genclerde akademik basarinin
diisiik olmasi, internet ve sosyal medyada gecirilen siirenin uzun olmasi, sosyal medyay:1 sanilanin
aksine egitim ve eglence amacl kullanimdan ¢ok “sosyallesme ve psikolojik ihtiyaglarla” kullanimin
yiiksek olmasi, konunun ailede ve egitim-6gretim ortamlarinda, psikolojik ve sosyolojik bilesenleri ile
biitiinciil bir ruh sagligr sorunu olarak ele alinmasi geregini ortaya koymaktadir. Longstreets ve
Brooks’a (2017) gore Diinyada 210 milyon insan internet bagimliligindan muzdariptir ve yasam
doyumu, stres, mutluluk, bagimliliklar1 azaltma ile iliskilidir. Yalmizlik, sosyallesme, psikolojik
ihtiyacglar1 giderme amacli internet ve sosyal medyay1 kullanan, bagimli olan ve bagimlilik potansiyeli
tagtyan gencler i¢in; gercek yasamda sorun ¢ozme-iletisim-atilganlik-sosyal beceri programlarinin
gelistirilmesi ve uygulanmasi; egitim-0gretim miifredatinda ve uygulamalarinda, en az akademik
gelisim ve basar1 kadar psiko-sosyal programlarin dikkate alinmasi, aile ve okul yoneticilerinin
egitilmesi, Ogrencilerin sanal-ger¢ek yasam dengesi kurabilmesi ve ruh sagliginin korunmasi
acisindan 6nerilebilir.
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